‘ Attention to advertising as a matter of trust & relevance

Draws attention

Index to all media average
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Social Networking sites 74
Other websites 57
Newspapers Online 57
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Index to all media average
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Agree with ‘The adverts on
CHANNEL are trustworthy’
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Ads relevant to me

Index to all media average
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Other websites

Newspapers Online
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Agree with ‘the adverts are relevant
to me’ on CHANNEL

Source: Magnetic Media Planning beyond reach. N = 1000. Base = last month users of selected media channels



